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Partial |least squarestructura equationmodelingin
knowledge management orientation: A role of
marketing capability inamodd tofirm performance
of agri-input retaller

Bl M. MALARKODI, K. UMA, V. M. INDUMATHI AND K. DIVYA

SUMMARY : Theincreasing importance of knowledge in the modern and globalized organization had
initiated a need to focus on managing knowledge as an organizational and competitive asset. Some of
agri-input retailers attended training programmes to enhance their knowledge. T he study was deemed
essential to study the relationship between the Knowledge Management Orientation, Marketing
Capabilities and Firm Performance. Accordingly, the study was undertaken to analyze the Knowledge
Management Orientation and performance of agri-input retailersin western zone of Tamil Nadu. The
population for this study comprised of trained and untrained agri-input retail ersin the Western zone of
Tamil Nadu comprising Coimbatore and Erode districts. From the population of agri- Input retailers, 120
trained and 120 untrained retailers were selected by convenience sampling method. Hence, the total
sample size was 240 agri-input retailers drawn from the population of study. The component based
Structural Equation Method was used to analyse the relationship between KMO, MC and FMP. In the
indirect relationship between the KMO, MC and FMP, it was concluded that there was positive influence
of KMO on MCwhichinturn had positive relationship with Firm Performance. The partial mediation of
Marketing Capabilities was confirmed. Among the Marketing Capabilities, the influence of Brand
M anagement Capability on Customer Performance wasinsignificant.

How to citethisarticle: Malarkodi, M., Uma, K., Indumathi, V. M. and Divya, K. (2017). Partia least square
structural equation modeling in knowledge management orientation: A role of marketing capability in amodel to
firm performance of agri-input retailer. Agric. Update, 12 (TECHSEAR-4): 1073-1078; DOI: 10.15740/HAS/
AU/12.TECHSEAR (4)2017/1073-1078.

HIND AGRICULTURAL RESEARCH AND TRAINING INSTITUTE



